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Good Morning DXN!

2018 marks DXN’s silver jubilee since 
its establishment in 1993. Countless 
transformations and innovations have 
been made by DXN throughout our 
25 years in the industry to help our 
members in their pursuit of better 
health and life. 

Kickstarting 2018, an MOU with Sin-
tok Agro, a subsidiary of Uniutama 
Property Sdn Bhd, a company owned 
by Universiti Utara Malaysia (UUM) 
was signed in January. The MoA is 
intended for both DXN and Sintok 
Agro to work closely in sustaining the 
Agroforestry in Kedah and promoting 
Herbalogy related courses endorsed 
by local universities, and at the same 
time to promote Eco Tourism of the 
northern states of Malaysia especially 
Kedah by attracting more visits from 
local and foreign tourists. 

A testament of DXN’s swift devel-
opment and growth is the success 
of its distributors. In the year 2017 
alone, we managed to achieve a to-
tal of 6 Crown Ambassadors; proof 

of DXN’s rapid growth. Mr Surendra 
Prasad from India is our latest Crown 
Ambassador, becoming DXN’s 20th 
Crown Ambassador. Congratulations 
to all of you! In 2018, we look forward 
to more of you joining the ranks and 
becoming a Crown Ambassador. 

To reduce confusion and ease us-
age, a new integrated Latin America 
(Latam) website was launched in Jan 
2018. The website is the integration 
of all the Latin American countries’ 
individual websites as one single 
website; a similar concept to Eu-
rope’s integrated website. The web-
site is also linked to eWorld, enabling 
integration of information that would 
help users in getting the latest infor-
mation on DXN and at the same time 
help them to expand their business 
and network. 

With 1 DXN 1 Family in heart and 
mind, we have now created more 
than 7 million members and expand-
ed our business to almost 180 coun-
tries with 70 branches all across the 
globe. Thank you to all the DXN mem-
bers and staff for their hard work and 

dedication that has enabled DXN to 
be one of the top companies in the 
industry. At DXN, we take pride in 
our commitment in providing good 
products and business to cater to the 
needs of our members from all over 
the world. Let the glorious success 
stories of our successful members 
speak for itself and hopefully it will 
encourage and motivate all of you to 
build a stronger and better business. 

See you at the top. 

Thank you. 

RAPID GROWTH 
CONTINUES IN DXN

Dato’ Dr. Lim Siow Jin
Founder and CEO of  

DXN Holdings Bhd.
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THE LATIN AMERICAN 
RECIPE OF SUCCESS: 
INTERVIEW WITH  
MR. PRAJITH PAVITHRAN
In July it was the first time that we welcomed Mr. Prajith at the European Leadership Camp. He surprised 
us with a very powerful and meaningful presentation about the secret of the Latin American market’s 
success. Find out more about him and the American region from our interview!

1. Good morning Mr. Prajith! We were 
happy to welcome you at the 6th 
European Leadership Camp. Please 
introduce yourself briefly to those 
readers who didn’t attend.
I’m Prajith Pavithran. I’m the Regional 
In-Charge for DXN in the USA and Latin 
America. I joined DXN in September 
2001 in India. Previously I have worked 
as the Country Manager in Philippines 
and Mexico. Currently I’m based in 
the United States overseeing the 
marketing, the operations and the 
setting directions for the American 
region.

WRITTEN BY
Pálma Susanna Krusinszki

Mr. Prajith Pavithran
Regional President of 

American Region

2. At the camp you held a very suc-
cessful presentation about the Lat-
in-American recipe for success. Can 
you please share the main ingredi-
ents with the readers?
There are 5 important key ingredients 
in the Latin American recipe:
• Passion
• Attitude
• Love
• Vision
• Independence

3. What differences have you noticed 
between Latin American and Europe-
an business builders in terms of atti-
tude or motivation during the camp? 
Did anything surprise you?

Honestly, what surprised me was that 
I found the market to be more or less 
the same in both the regions. The 
responses I got from the European 
leaders are pretty much the same that 
we received in the Latin American 
market. Both the regions have amazing 
leaders and great talents. I firmly 
believe that if the Latin American 
market can do it, the European market 
can do it as well!

4. Which country is the rising start of 
the American continent now?
In terms of sales, Peru is No.1 Star not 
only in the American continent, but 
all over the world! Peru is followed by 
Mexico, Bolivia, USA and Colombia.
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5. What was the most important or 
difficult decision you had to make 
as the Regional Coordinator of the 
American market?
There are several important decisions 
I have made during my term in the 
American region. I would like to 
highlight the two most important 
directions that greatly transformed 
the market: 1. implementation of 100 
PPV (European 300 PPV) and 2. 
implementation of IOC.

6. What is the biggest challenge on 
the American market today?
The biggest challenge we are facing 
in the Latin American region is the 
registration of new products. Every 
Latin country has got different norms 
and regulations. In several new market 

the procedures are sometimes difficult 
and time-consuming. This affects our 
expansion program.

7. Since this magazine is called DXN 
Life, we are curious what is a typical 
day like in your DXN life?

My typical day starts with a DXN 
Lingzhi Coffee and checking my daily 
DXN e-mails /  messages on my cell 
phone. I also keep myself updated on 
the national and world news. Then I 
take my supplements for breakfast 
(RG, GL, Spirulina, Cereal, Lions Mane, 
Cordyceps etc). With all DXN products 
I am all set for an exciting and energetic 
day with distributors and colleagues 
at work. My daily routine usually also 
involves a 2 hours workout session, 
which sometimes is difficult to keep up 
due to my frequent travelling schedule. 
In the evening I get to spend some 
quality time with my family: my wife 
and my eleven-year-old son.

8. Which are your favorite products?
Honestly I like all the DXN products, 
but the ones I love to use every day 
are : Lingzhi Coffee, RG, GL, Ganozhi 
Toothpaste, Ganozhi E facial cream, 
Spirulina, Lions Mane, Cordyceps, 
Cordypine, Morinzhi, Vita Café and 
Gano Massage Oil.

9. What are you going to focus on in 
the next year?
In the next year our main focus will 
be establishing the business and 
expanding the Brazilian market.

10. Please leave a message to the 
European readers! 
I sincerely recommend to all of 
our European readers who are 
determined to succeed in DXN to 
follow these 5 key ingredients : 

Passion: passion comes from 
‘believing’! Your journey to success 
in DXN starts from believing. Believe 
in Dr. Lim, believe in the products, 
believe in the system, believe in DXN. 
And most importantly believe in 
yourself!

Attitude: In DXN it is not the altitude 
that counts, it’s your attitude! You 
must understand, learn and follow 
strictly the directions of the company. 
If others made it, you can make it 
too! Follow the 300 PPV and the IOC 
plans monthly. This will transform 
your network’s production and 
multiply your income .

Love: Do not consider DXN as a 
‘business’, but as your ‘family’. In 
this journey, your goal is not just 
to succeed but to transform other 
people’s lives and to help them.

Vision: If you would like to succeed 
in DXN, then you must have a good 

vision. You should be able to foresee 
the future of your family and your 
children in this company. 
Independence: If you desire to be 

super successful then you must 
become an independent leader. 
You should go beyond the support 
you are getting from the company 
or upline leaders. Organize and 
conduct independently your daily, 
weekly and monthly activities. Follow 
independent leadership!
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TEN YEARS, TEN FACTS AND A 
FACTORY: THE SECRETS OF A CA 
FOR YOUR IMMEDIATE GROWTH
A few years after our first interview for DXN Life – European Edition it was time to meet again 
László Kócsó, the fastest Crown Ambassador in DXN’s history to talk about his vision, plans and 
new ideas regarding DXN’s European market.

1. Just a few days ago you and your 
wife Anikó celebrated your 10th an-
niversary in DXN. What are your feel-
ings about the past 10 years?
The most important feeling is that 
10 years ago we made the right 
decision. We had to face numerous 
challenges during these 10 years 
and we are still facing them and 
probably it will be like this also in 
the future, but it was worth it. DXN 
proved that the biggest promise of 
the MLM business model, the passive 
income, is really working here. We 
now have a very solid basis thanks 
to the products that really respond 
to the consumers’ needs and to the 
marketing plan now we „only” have 
to make the best of the enormous 
possibilities of the market. Five years 

WRITTEN BY 
László Kócsó, Pálma Zs. Krusinszki

László Kócsó
Crown Ambassador

Hungary

ago when we reached the Crown 
Ambassador status it was a fantastic 
experience to stand on the stage 

celebrating the 20th anniversary of 
DXN. A few months ago, during the 
25th anniversary I had many mixed 
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feelings. There were numerous new 
Crown Ambassadors but none of 
them was European. We have to 
change this. Immediately.

2. In your opinion what could be the 
breakthrough point to multiple the 
turnover?

Regarding the challenge of having 
more Crown Ambassadors the easiest 
answer is to increase the efficacy 
and to establish a factory where 
we are going to produce Crown 
Ambassadors. That is ehy CA Factory 
was born. The experiences showed us 
that the European market is different 
from the other, very successful 
DXN markets. We have to take into 
consideration the needs of the local 
market, if we want a bigger slice of 
the cake. The good product and the 
marketing plan are not enough, they 
need a good packaging as well. There 
are many business opportunities on 
the market, dressed in pretty clothes 
but without any real substance. If we 
want people to choose DXN and that 
is what we really want, then we have 
to make the opportunity attractive not 
only in the substance but also in the 
appaerance. That is what CA factory 
is focusing on. We want to show the 
DXN products and business model in 
a packaging that is attractive and easy 
to understand for everyone so more 
and more people will see the business 
opportunity in it. 

3. Why did you find it necessary to 
develope your own system of online 
business building?

There are two things I truly believe 
in besides DXN’s products and 
marketing plan. One is that the MLM 
businesses of the future will be built 
on the internet. The other is that the 
success in an MLM business depends 
in a huge part on how the new 
candidate manages to imagine, to 
believe that he or she is able to build 
up a big business that guaranties the 
passive income. If we can assure the 
candidate not only amazing products 
but also professional tools, it will be 
easier for him or her to believe in this.

4. Besides the online work, you sup-
port the „traditional”, personal com-
munication based business building 
as well with a new tool.
Yes, this summer I released my new 
book entitled „10 facts about MLM”. 
My aim was to give an offline tool to 
the members of the network. This is 
a contact book, which wants to help 
in managing the prejudice and the 
misunderstandings about the MLM 
business model before presenting in 
fact the DXN business opportunity. 
The first feedbacks are very positive. 
The aim is to have it in more European 
languages possible. It has already 
been published in Hungarian, Italian, 
English and Spanish and we are 
working on the Slovak, Polish, Turkish 
and Greek versions. I’m also working 
on the sequel which will help in the 
business building process.

5. Last year you launched a Youtube 
channel in which you chose a par-
ticular way of sharing product expe-
riences.
I turned 50 in December and in the 
occasion of this special anniversary I 
wanted to launch something particular. 

I would like to enjoy for a long time 
the quality of life that DXN assures us 
and to stay young not only mentally 
but also phisically. I consider DXN’s 
Morinzhi an exceptional product to 
support my organism so I decided 
that from my 50th birthday on I will 
drink a whole bottle of Morinzhi every 
day, film it and upload the video on 
the internet. I plan to do this projekt 
for at least 9999 days, so maybe now 
that I have been doing it only for  a 
little more than 250 it’s still not that 
interesting but after 1000 days I think it 
will be well known and besides staying 
healthy it will have a marketing value 
as well. Those who are interested can 
follow my daily adventures on the 
Daily Morinzhi Youtube, Facebook and 
Instagram channels.

6. What is your message to the DXN 
business builders?
I have a lot of messages, they 
can be found in the videos of my 
presentations on my dxnmlm Youtube 
channel in many different languages. 
However, the most important one 
is that you cannot achieve results 
without activity.

7. Could you summarize in one sen-
tence what is the most valuable 
thing that you received from DXN in 
these 10 years?
Obviously, I received many friendships 
and experiences, which I think would 
have not been possible in such a 
megadosis in any other business or 
life model. The best way to summarize 
it is maybe saying that in ten years I 
haven’t lived ten years but the multiple 
of it because my days have been so 
full of experiences and activity. Thank 
you DXN!
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25 YEARS OF  
ONE WORLD  
ONE MARKET
25 years ago a humble man’s dream came true and a company was launched. Back then, many people 
didn’t believe in him, but his vision, mission and hard work got his company into the top list of the MLM 
companies and into the heart of millions of networkers worldwide.

We looked forward to this special 
anniversary with huge expectations. 
We had our first similar experience 
five years ago and I still recall 
the athmosphere because it was 
something I had never experienced 
before in other places. People from 
every corner of the world gathered 
and happily embraced each other 
to celebrate the company that gave 
them an opportunity independently 
from their age, sex, skin and religion. 
It was a real celebration of human 
beings living together. 

This year we arrived the day before the 
event to the hotel that also hosted the 
celebration and this time I greeted the 
other leaders who arrived to attend as 
my friends, not as strangers. We spent 

WRITTEN BY
Szabolcs Czérna

DXN 25th Anniversary
May 6, 2018

Sunway Resort Hotel and Spa Ballroom

the evening shaking hands, smiling, 
taking photos and sharing big talks. I 
had the chance to meet again Ms. Jane 
Yau from our upline and we are happy 
that she is going on a European tour 
now. It is always a big emotion when 
we meet her because she transmits so 
much love and positive energy. 

The morning after we woke up very 
excited and we saw from the window 
of our hotel room that many buses 
arrived to the venue. It was going to be 
a huge celebration. The celebration of 
freedom, independence and creation. 
I’m grateful to Dr. Lim and his team 
because thanks to them people from 
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all over the world have the possibility 
to achieve a life full of health, wealth 
and wellness. 

Reaching the hall you could already 
hear people celebrating, singing and 
taking pictures with leaders from 
the different continents in front of 
the huge DXN posters. There weren’t 
any sad people, there was fire and 
gratitude in everyone as an expression 
of love to the DXN company. After 
the gates opened everyone tried to 
occupy seats with the respective 
teams as close to the stage as 
possible. We also tried to get our 
team seated together. You could feel 
the togetherness during this event. 

The participants welcomed the Crown 
Ambassadors and Dr. Lim with a 
standing ovation and the room was 
already full. 

The progress and the growth that 
the company made in the past five 
years was easy to notice. Now there 
are 26 Crown Ambassadors and the 
company made huge steps ahead in 
means of income and also on the top 
list of direct selling companies. It’s a 
real international company that can 
be proud of  its values and mission.  

In his speech, Dr. Lim talked about 
the past, the present and the future 
and he assured us that we can look 
forward to the upcoming 25 years with 
confidence. This is a business for more 
generations, we create the future of 
our children and grandchildren. 

The new cosmetics series that is going 
to conquer the market very soon was 
also introduced. 

In conclusion, I look forward to the 
30th anniversary with confidence 
and one of my personal goals is to be 
called to the stage to recognise our 
new achievements. I’m going to work 
hard towards this goal in the next five 
years. 

So, once more, happy birthday DXN 
and thank you for existing!
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LET THE GAME BEGIN! 
THE 6TH EUROPEAN 
LEADERSHIP CAMP
Have you participated at DXN’s 6th European Leadership Camp? Yes? Then good for you! No? Then you 
missed a very special dose of motivation! But don’t worry, here’s a short summary and make sure you 
join us next year!

On a sunny and hot summer day 
of July, the main European and 
international leaders and the most 
motivated business builders got 
together at the very particular 
location of Hotel X-Bionic Sphere in 
Samorin, Slovakia. 

This hotel is a sport themed venue 
with numerous facilities which we 
also tried in the occasion of the team 
building activity. We will get to that 
later.

The motto of this Leadership Camp 
was Let the game begin! Even though 
DXN is here in Europe since 2008, 
there is still a lot to do and obtain, so 
this camp was like a training camp for 
the networkers that prepared them 

WRITTEN BY
Pálma Zs. Krusinszki

DXN Leadership Camp
July 6-7-8, 2018

Samorin, Slovakia

for the real game out there and taught 
them the winning strategies.

Just like in the past years, the master 
of ceremonies was Dr. Rajesh Savera. 
On the first day we had the occasion 
to listen to Mr. Jijith’s opening speech 
and Dato’ Dr. Lim’s presentation 
about his journey in DXN, which is also 

the title of his brand new book. His 
attendance at the Leadership Camp 
and his powerful words motivated the 
participants and strenghtened their 
belief in the company’s vision and 
mission.

It was also possible to buy the book 
and have it signed by Dr. Lim.

12
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After Dr. Lim, it was Mr. József Katona’s 
turn to motivate the attendees and to 
share with them the secrets of growth 

in Europe. He illustrated his message 
with everyday life examples and 
inspired the networkers to be more 
focused on their work.

Then it was time to listen to three 
European leaders’ success story and 
message. Ms. Alena Hlavicová, Mr. 

Andrjez Kazmierczak and Ms. Carmen 
Urbano talked sincerely about their 

initial difficulties, challenges, success 
and current DXN life. 

The second day started with a Zen 
meditation led by Dr. Lim. What a 

pleasant and powerful way of starting 
the day! The good vibes continued all 
day long. 

The first event was a Q&A session with 
Dr. Lim, he answered the attendees’ 
questions about health, wealth and 
future projects. 

After him Ms. Huda Tahmaz, Gold 
Diamond from Jordan, shared her 
very interesting and touching success 
story with the participants. Then we 
left the room for a short coffee break 
and got back in excited to hear Mr. HC 
Teoh’s presentation about the new 

DXN cosmetics series. He presented 
every piece of the collection and 
spoke about they ways of creating 
demand for them.

After lunch it was time for team 
building! As I mentioned before, 
the hotel is a huge sports center, so 
there is no better place for some 
healthy competition! The games took 
place in the X-Bionic Aquatic Sphere 
swimming pool and everyone had a 
lot of fun.

In the evening we got elegant, had a 
wonderful sunset photoshooting at 
the hotel’s symbol, the giant metal 
horse and then enjoyed the gala 
dinner with entertainment, music and 
dance. 

The third day took us to Latin-
America with a European twist. First, 
we listened to Crown Ambassador 

Ms. Edilia García’s success story. 
She is the first latin woman to reach 
the top in DXN and her story is an 
example of how an excellent business 
opportunity that meets perseverance 
and passion can change your life from 
poverty to luxury. 

After Ms. Edilia, Ms. Judit Faragóné 
Keserű, Mr. Lorenzo Gnesutta, Mr. 
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Kostas Manos and Peter Králiček took 
us back to the European scenery and 
gave useful tips about leadership. 

Then we had a short coffee break 
before listening to the last speech of 
the camp. It was the first time that 
Mr. Prajith Pavithran, the Regional 
Coordinator of the USA and Latin 
America participated at the European 
Leadership Camp, but we already 
want him back! His presentation 
about the Latin American Recipe for 
Success was very inspiring for the 
European business builders to exploit 

to the maximum the potential that lies 
in the European Market. If you want to 
know more about the Latin American 
secrets then read the interview with 
Mr. Prajith in this issue!

Again, we closed a very successful 
camp that was rich in information, 
motivation and fun for the participants, 
who will surely not miss the 7th camp 
in 2019. We hope to welcome you, 
dear reader, among them.

14



DXN LIFE Magazine

15



DXN LIFE Magazine

JANE IS BACK TO EUROPE! 
INTERVIEW WITH DXN’S TOP 
GANOTHERAPY CONSULTANT
If you have been doing DXN for some time, you probably have already heard about Jane Yau. She 
is a passionate health counselor, an expert ganotherapy consultant, a reliable sponsor, a successful 
businesswoman but also an incredible human being with a big heart.

1. Dear Jane, as the Editor-in-Chief 
of DXN Life – European Edition, I’m 
really happy to interview you again. 
Our last meeting was exactly three 
years ago, what have you been up 
to since then? Can you share some 
news with us?

In the past 3 years, I worked hard 
to develop my local team. I take the 
consumers to visit the DXN farm reg-
ularly. This is very important, because 
seeing is believing. They can under-
stand why DXN’s Ganoderma is safe 
for human consumption and that 
DXN has the internationally recog-
nised ISO 14001 which is more than 
an organic certification. This reassur-
ance is faith, because my consumers 
prefer to take mega dosis to restore 

WRITTEN BY
Pálma Zs. Krusinszki

Jane Yau
Health Counselor

Ganotherapist

their health problems and belief in 
healing is a journey. They take Gan-
oderma as prevention because they 
understand the health pillars and 
why Ganoderma is the health solu-
tion to mankind.

The health pillars to restore our nat-
ural healing abilities are balancing 

body pH, improving micro blood 
circulations, enhancing the immune 
system, maintaining optimum oxy-
genation and increasing our stress 
resistance.

2. What is your DXN Life like? Please 
tell us about a typical day in your 
life!
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My family and I are running a service 
centre. Many DXN members, old and 
new, love to gather at our center, 
have their coffee tables with their 
own groups and share DXN products 
or talk about the DXN business.

I am providing health counseling 
and ganotherapy application to the 
needy one. This is generating sales 
daily to our service centre.

Daily ganoing is my daily joy and 
happiness!

3. Please rank 5 DXN products in or-
der of importance that we should all 
consume in order to maintain our 
health.

1. RG and GL. They are the health or-
ganizers. 
Today people eat too much acidic 
food. When our body is acidic, our 
blood becomes chalky and sticky. 
This eventually clogges our blood 
vessels and affects the whole body 
environment!

Poor blood circulations leads to the 
degeneration of cells, tissues, organs 
and systemic malfunctions, for ex-
ample high blood pressure, diabetes, 
cancer. A poor immune system leads 
to the accumulation of cancer cells in 
the body and a poor blood circula-
tions affect the oxygen level in our 
body. When the cellular oxygen is 
low, this creates an environment for 
cancer.

The clogged micro blood circula-
tions may not allow the toxins being 
eliminated. Accumulation of toxins in 
the body hampers the natural heal-
ing abilities. Our body has a natural 
healing ability, however, due to poor 

blood circulations, cells cannot be 
repaired. 

RG is the blood circulator and GL re-
pairs the damaged cells. This is pre-
ventive science, we need to create 
health awareness.

2. Cordypine, because the enzyme 
is food for the cells.
Today people eat food with very little 
enzymes, which is in raw vegetables 
and fruits. They eat too much pro-
cessed food or cooked food. 

Enzymes are workers in the body. 
Without enzymes, your cells, tissues, 
organs and systems will be affected, 
they are unable to rejuvenate prop-
erly. In a long run, will eventually 
affect the homeostasis in the body, 
which affects our natural healing 
abilities. 

3. Spirulina: the physical and emo-
tional manager. 
It is loaded with nutrients that can 
have powerful effects on your body 
and brain. It is functional  food to 
maintain physical health and mental 
health. 

Today, due to commercial cultivation, 
our crops are filled with commercial 
fertilizers, pesticides, this deplete the 
phytonutrients in the crops. On top 
of that people eat convenient food 
that is easily available, just to satis-
fied their appetite, lack of variety of 
green leafy vegetables. 

What happens when you are lack of 
green food? 

Lifestyle with stress will steal your 
group B vitamins, which are essential 
nutrients for the nervous system, the 
cardiovascular system and the endo-
crine system. These lead to anxiety, 
irritability and depression. 

Spirulina is a naturally rich B complex 
bound together with phytonutrients 
to support the stress level. Thus it is 
essential for people all walks of life. 

4. Morinzhi, the stress manager, the 
relief from the side effects of stress. 
Morinzhi holistically balances home-
ostasis of body functions and has 
tons of benefits, such as improving 
the endocrine system, regulating 
hormons, enhancing the immune 
system, relaxing blood vessels. It 
also regulates the blood pressure. 
Increases the blood flow to cells, 
tissues and organs, so it prevents 
coronary heart diseases. It also im-
proves pancreatic functions, regu-
lates blood sugar and increases en-
dorphin hormones, relieves anxiety 
and depression. 

It is an antioxidant, thus slows down 
aging. 

5. Lion’s mane. It is good for the gas-
trointestinal and the nervous system. 
It is a food for brain. 
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Lion’s mane is essential to maintain 
good gastrointestinal health. It is 
suitable for people from all walks of 
life, especially stressful people. 

Most people have poor guts, because 
of poor eating habits. Eating too fast, 
not chewing the food properly, eat-
ing too much and stress can affect 
the gastrointestinal health. 

When a person gas poor guts, it will 
affect the immune system and the 
emotional health. 

Lion’s mane rejuvenates the guts lin-
ing, enhances the immune system, 
promotes NGF, which relieves anxie-
ty and stable emotions. 

4. What do you personally do every 
day to stay healthy?

My lifestyle is very disciplined. The 
DXN health products are my main 
food! My other food is supplementa-
tion. My diet is simple. We eat small 
portions of meals mostly with vege-
tables and fruits and small amounts 
of meat or fish.

Exercise is also essential in my rou-
tine, I have the same practice since 
decades. 

Every morning my husband and I get 
up at 6 am.  After a glass of warm 
water, we prepare our DXN morning 
mixture beverage: RG/GL 2 scoops 
each, Lion’s Mane powder 2 scoops, 
Cordyceps powder 2 scoops, Spir-
ulina powder 2 scoops, add 800 ml 
water + Cordypine 30 ml Morinzhi 
30 ml. We bring our mixture along to 
our morning exercise. We walk at the 

hilly park for 1 hour and we finish the 
drink during our walk.

After the walk, we enjoy our morn-
ing DXN coffee and breakfast, which 
gives me energy for he rest of the 
day. My favorite coffee in the morn-
ing is Cordycep Coffee 3 in 1. Af-
ter this, I go to work at my service 
center. In the late afternoon, I have 
a simple meal with another round of 
DXN Lingzhi coffee 3 in 1. We finish 
work at 6 pm. We will take another 
round of DXN products consump-
tion and dinner is served early at 7 

pm. Then we go for another round 
of walking exercise for 45 minutes in 
the park.

Sleeping time is always around 11 pm. 
I turn off my cellphone and no calls 
would disturb after that. 

5. Which is the most frequent ques-
tion the European members have 
asked you in the past ten years?

It is: How long do I need to take the 
products to solve the problem? 

Many factors affect the healing, for 
examaple the dosis of the Reishi 
or the general body environment 
and the health status. Ganotherapy 
is holistically managing the whole 
body, it works with all the cells, tis-
sues, organs, systemic functions and 
self healing abilities to be restored. 
However these healing abilities are 
being hampered, because our body 
is constantly affected by our dai-
ly food, unavoidable toxins in the 
food; drinking water and beverage 
with toxins, breathing air   with tox-
ins, absorbing toxins through skin 

from clothing, water through bating 
or swimming that may have caused 
chronic low grade inflammation in 
our body without symptoms. This 
can destroy our body’s selfhealing 
abilities. On top of that stress is kill-
ing our body too.

Also, poor absorption from the intes-
tine can also affect the healing time. 
Most people have gastrointestinal 
mal-absorbtion. Other factors that 
affect the healing process are our 
diet, the lack of water and exercise. 
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Healing is a journey, is a daily process. 
Many symptoms that we are facing 
are only the top of the ice berg. Heal-
ing is to dissolve the root cause in the 
ice berg. Therefore different people 
have different healing times. 

6. Which are the biggest misunder-
standings regarding the products 
that you noticed among the Europe-
an members?

Patients with blood vessels related 
problems like high blood pressure, 
diabetes, heart disease, strokes have 
to understand that the range of DXN 
products are all functional food. They 
can be taken in long term with no 
side effecs and allow their body to 
rejuvenate on a daily basis. 

They need to understand this philos-
ophy: rivers and water give life. When 
an alkaline river is polluted with tox-
ins from factories, acid rain and when 
rivers are clogged up, there is no life. 
The same thing is happening to our 
body. If out system is clogged up, 
toxins are accumulated in the body 
and kill or destroy cells, tissues, or-
gans and system.

The DXN health products are all func-
tional food, they clean the clogged 
micro blood circulations and detox 
on a cellular level. 

7. Which is your loveliest memory or 
story about the European market?

I will never forget the difficulties we 
faced with László when we started 
the European market. In the years 
from 2009 to 2011, we were like 
cross countries runners from Hun-
gary, Romania, Slovakia, Austria, 
Czech Republic to Greece. In 2009 
we had one of the most adventurous 
and longest drives from Hungary to 
Greece that I could ever remember. 

We drove through Romania, took a 
ferry from Romania to Bulgaria since 
the border is separated by a river 
without any bridge, and continued 
to drive until Greece. We spent al-
most 24 hours on the road without 
any pit stop in any hotel and once 
we reached Thessaloniki in Greece, I 
hopped out of the car and changed 
quickly to give a health presentation 
on the spot. I cannot imagine where 
we got the courage and the strength 
to do all these things.

The other lovely memories I have are 
2009, the launching of DXN Slova-
kia when Dr. Lim came to Bratislava, 
Slovakia. 2011 the new DXN office 
launching in Thessaloniki, Greece 
and also in 2011 I had a surprise birth-
day party in László’s garden with 
other European DXN members. 

Even though I am not able to remem-
ber all the cities I have been to in 
Europe, I can clearly remember the 
smiles of the people who had been 
working hard together to sow and 
plough the seed of health through-
out Europe with dedicated European 
leaders back in early days. Thanks to 
László and his wonderful team who 
fulfilled this dream of ours together. 
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THE NEW HOME OF  
DXN SPAIN
Recently DXN Spain moved to a bigger and brighter space, which is the  proof of the success of the company 
in the country. In this article, country manager Antonio Aspiroz will tell you more about the new office.

Spain is the entrance gate to Europe 
and without any doubt a must vis-
it destination for the tourists. We 
Spanish people are well-known for 
our hospitality, our culture, our gas-
tronomy, our football and of course 
we live in the European country with 
the best weather. Likewise, DXN 
Spain’s Office is also a must visit for 
any of our members worldwide. The 
new facilities include a wide recep-
tion hall, a multipurpose room with a 
capacity for more than 50 people, a 
big warehouse, an openspace office 
for the staff’s day-to-day tasks, a 
manager’s office and a cozy kitchen.

As a company, we want to offer our 
customers a close relationship, a 
warm environment, a dynamic space 
where they can develop their busi-
ness and a place where we can train 
new distributors continuously; but at 

WRITTEN BY
Antonio Aspiroz

DXN Spain’s Office
Madrid

Spain

the same time, we want to show a 
transparent, warm and professional 
corporate image of the company. 
Our philosophy ‘One World, One 
Market’ can be perceived through 

the people we welcome from every-
where and with the new office our 
aim is to show the image of what our 
company and our country represent.
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DXN Spain’s Office opened four years 
ago and nowadays we can dream of 
a very successful future thanks to 
the increasing development of the 
business and its impact. For this rea-
son, we doubled the space of both 
the office and the warehouse so we 
can keep on offering a high-quali-
ty service and quick response to all 
our members, who are the strategic 
key to help our distributors achieve 
health, wealth and happiness.

Welcome to our new office which ob-
viously is yours too. The DXN Spain 
Team is looking forward to see you.

21



DXN LIFE Magazine

PRODUCT FOCUS  

DXN ORGANIC VIRGIN COCONUT OIL

Produced using fresh, mature kernel of only 

the highest quality organic coconuts, DXN 

Organic Virgin Coconut Oil is the purest 

form of coconut oil that has retained the 

mild fresh coconut aroma.

Packing Size: 500 ml
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DXN Cordyceps Coffee 3 in 1 is a unique 

blend of selected coffee beans and 

Cordyceps extract.

It has invigorating taste and delightful aroma 

is sure to refresh your feeling exhaustion.

Packing Size: 20 sachets × 21 g

PRODUCT FOCUS  

DXN CORDYCEPS COFFEE 3 IN 1
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DXN Lingzhi Coffee 3 in 1 EU blends selected 

aromatic coffee beans of the finest quality 

with pure organic Ganoderma extract. Its 

sensational taste and fresh aroma is bound 

to make it a happy part of everyday.

Packing Size: 16 capsules × 10 g 

PRODUCT FOCUS  

DXN LINGZHI COFFEE 3 IN 1 EU
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 Koutalas Giorgos

 Savvato Paraskeva

 Georgios Kiousis

 Dávid Attila és Elek Ildikó

CAR INCENTIVE 
PROGRAM  

Europe

May 2018. – July 2018.

CONGRATULATIONS TO THE 
QUALIFIED MEMBERS OF THE 
CAR INCENTIVE PROGRAM!

 Batta Mónika 
and Kazinczi Ferenc

 Bussy Sándor 
and Szövetes Éva

 Johanna Seidl 

 Ulrich & Esther Zeiler

 Bojtos Zoltán & 
Bojtos-Sváb Csilla

 Ladislav Šíma

 Lina Zeiler

 Felix Zeiler
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 Lorenzo Gnesutta Francesco Lato  Carlo & Paola Rovelli  Silvio  Scarsi

 Boźena Banaczyk Piedel  Boźena Sajdek Androszczuk Mykoła  Gronek Alina

 Maciej Skaza Andrea Papp  
y Alfredo Ruiz

 Henryk  Wlodarczyk  Stanislava  
Małgorzata Bajczyk

 Peter Králiček  Zuzana Bartalová

 Jose Alenda Garcia Cristóbal Francisco 
Mota Morales

 Zuzana Londinová  Elisabeth Gijon

 Daniela Tabbita Angela Languardia Nagy László és Lükő Tímea Kócsó László és  
Kócsó-Fodor Anikó
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Congratulations to  
our qualified members!

May 2018 – July 2018.
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 Teodoro Irazusta Lecuona

Double Diamond

 Hamiyet Akbulut

 Esteban Ochoa Balza De Vallejo

 Hadjer Abdellaoui

 David Coll Tenorio

 Androszczuk Mykoła

 Jose Esteban Garcia Ruiz

Star Diamond

 Gronek Alina  Martin Torrellas Bolivar  Kim Escardã³ Bas

Executive Star Diamond
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Star Ruby
 Vladimír Krawiec
 Darline Denice Oleksiewicz
 Batta Elek
 Berényi Sándor
 Franciskovics Lajos Istvánné

 Takács Gergely
 Rima Januliene
 Magdalena  Rutkowska
 Eva Baloghová
 Alexandre Xavier H. Caritg

 Maria Jose Garcia Aguila
 Martin Vilalo Franco
 Silvia Cadenas Fernandez

Star Agent

 Anna Natalia Ver
 Bousmara Saadia
  Andrea Yoanna Vladislav 
Andreeva
 Mariela Ivanova Karakasheva
 Petar Lazarov Lazarchov
 Polya Georgieva Mincheva
  Rumyanka Alexandrova 
Mavrodinova
 Todor Kostadinov Kolencov
 Despina Palama
 Tereza Anouar
 Daniela Hrabová
 Eliška Krawiecová
 Eva Skalická Paeddr.
 František Kubík
 Hana Veverková 
 Jitka Višněvská
 Marta Veselá
 Romana Hladilová
 Rostislav Rochla
 Montserrat  Sanchez Montero
 Christel Schambeck
 Christina Schleich
 Erika Rothenbaecher
 Esra Akbulut
 Fadia Chahrour
 Fatma Alawye
 Ilona Reichert
 Khetam Shakhani
 Maren Hagenah
 Michelle Dietrich
 Selda Özyurt
 Volkey Roy
 Afroditi Ioannidou
 Alimantiri Maria
 Bairamis Anastasios

 Christina Kostakou
 Farahos Nikolaos
 George Liaskos
 Jeni Michalopoulou
  Kathhkoyrh Eleytheria 
Emmanoyhl
 Melessanaki Stamatia Xaridimos
 Nikoglou Kvstantinia
  Panagiotopoyloy Margarita 
Stergios
 Papageorgioy Georgios
 Stadnik Vera
 Theodora Tektonidou
 Voithopoulos Charalampos
 Villioti Fania
 Balogh Csabáné
 Bukovics Jánosné
 Csiba Szeréna
 Deliné Sorger Brigitta
 Drahos Magdolna
 Ilics Éva
 Juhász Róbert
 Karkus Mihályné
 Kormány Tibor
 Mátó Tiborné
 Molnárné Romhányi Krisztina
 Neuburger László Ferenc
 Ombodi Gergő
 Rusznák Dániel
 Rusznákné Abonyi Violetta
 Schreiberné Varga Éva
 Somodi Mihályné
 Sriffert Ferenc
 Szentirmay Edit Katalin
 Szombathy Gáborné
 Szűts Judit
 Takács Veronika

 Tanda Ildikó
 Turkoly Miklós Endre
 Vágó Tiborné
 Maura Barry
 Antonio Ascenzo
 David La Manna
 Fabiana Ciampolini
 Modè Ettore
 Janina  Jasinkiene
 Vanda Mykolaitiene
 Devi Charan Chamlagai
 Mahendra Subba
 Adamowska Teresa
 Agnieszka Żurek-Tomaszewska
 Dorota Danilewicz
 Ewa Marciniak
 Ireneusz Kuczyński
 Jacek Kucharski
 Jolanta Odulińska
 Katarzyna Chrobot
 Lech Mystkowski
 Lucyna Szymańska
 Mołek  Krystyna
 Monika Gadzińska
 Alexandra Chrapčiaková
 Beáta Vigodová
 Božena Rybárová
 Bystrická Gizela
 Diimitrij Spišiak
 Dominika Fajnorová
 Erika Matušová
 Hana Bayer
 Ivana Necpalová
 Jana Gembešová
 Jozefína Pustaiová
 Magdaléna Poláková
 Mária Babulicová
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Star Diamond
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Star Agent

 Mária Chamula
 Mária Pečnerová
 Marián  Géci
 Marta  Bebejová
 Nora Tóthová
 Rastislav Vaško
 Valentina Haid Ing.
 Zdeno Okruhlica
 Zuzana Ciranová
 Zuzana Filipová
 Ana María Carreño Figuerol
 Angel Garcia Aguila
 Aranzazu Prada Garcia
 Aurora Flores Mamani
 Blanca Gorrochategui Perales
 Carmen Sevilla Reyes
 Corín García Salcedo
 Cristina Casellas Coll
 Cristina Macho Fernandez

 Cristina Risueño Román
 Diana Mabel Chingo Albujar
 Elizabeth Olivares Marroquin
 Francisca Gütierrez Artero
 Francisca Rodriguez Lopez
 Gladys Naupari Aramburu
 Isabel Perez Villen
 Jordi Rosell Prat
 Jose Antonio Duval Guevara
 Juan Carlos Quiñonez Bonilla
 Juana Erika Ticona Calcina
 Kati Pascual Martinez
 Lourdes Vacas Cruz
 M. Elena Parra Oliver
 Mª Dolores Pascual Martinez
 Margarida Sanz Garcia
 Maria Josefa Tamargo Arias
 Maria Olivares Olivares
 Maruxa Agudo Pinilla

 Maryuri Velez Ladino
 Montserrat Salinas Company
 Myriam Urbieta Goikoetxea
 Nicomedes Saravia Aliendre
 Noemi Ysela Roque Mateo
 Noemia Hernandez Lopez
 Raquel Bermejo Proy
 Rosa Maria Fernandez Gil
 Rosana Haban Aquino
 Ruben Paco Choque
 Ruth Sara Vallejos Villarroel
 Sabine Leiva Krüger
 Vanesa Ruiz Garcia
 Vianca Nataly Alcázar Seminario
 Muna Mohamed
 Phagre Katherina
 Maciej Skaza
 Rai Dilli Sher
 Safeia Zein Alabedin
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